
Turn More Traffic into 
Opportunities 
With Carter Myers Automotive



We’re recording this webinar today 
and will be publishing it online.

Reminder
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Carter Myers 
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Amanda Abarno

VP of Marketing 

Protomiq
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Regional Sales Manager

Protomiq

Ryan Serro

BDC Director

Carter Myers 
Automotive



Carter Myers Automotive
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Agenda

Why transparency creates 

better opportunities

How Matt’s team handles 

increased website traffic

Tools used and 

combined for success

How shopper behavior

changes follow-up 

Traffic Transparency Behavior The How
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Better Shopper Experience Creates 
Better Opportunity
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trade payments autobio service 
offers

value 
watch

Protomiq products currently converting at CMA
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Car buyers have changed

• Spend > 14 hours doing research

• Visit ~ 5 websites

• Visit 1.2 dealerships

T r a f f i c

Arrive at 
Website

Browse 
Inventory

Trade Value
Payment

Explore
Dealer 

Contact
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What Dealers Used to Know

The Old Lead

• Name

• Phone

• Email

T r a n s p a r e n c y

Dealer 
Contact

Protomiq Lead

• Name

• Phone

• Email

• Trade Report

• Payment Profile

• Badges on VOI

• # of Web Visits
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What Matt’s Team Knows Today
Context Changes Everything

CONTEXT ON THE CUSTOMER

Dealer Console

CONTEXT FOR THE 
CUSTOMER

AutoBio

T r a n s p a r e n c y



Not all leads deserve identical treatment
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Price 
Shopper

Payment 
Shopper

Trade 
Shopper

T r a n s p a r e n c y
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Fast Follow-Up Wins

Old Follow Up

• 10 calls

• 10 texts

• 10 emails

The New Follow Up – Personalized Video

T r a n s p a r e n c y



Better Process = Better Experience

Creating Accountability
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Align Behavior to Metrics 

• Sales person needs to:
• Introduce themselves

• Use customer’s name

• Have the vehicle of interest in the 
background

B e h a v i o r
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Why Personalization Became Mandatory

Lead Arrives

Personalized video follow-up within 

seconds of lead submission

Video Sent

Leads with Vehicle of 

Interest, get AutoBio

Consistency

Conversation Starts

Less time to refocus search on another site

AutoBio Sent
All the info they need, 

right away

Every lead handled the same 

way, makes measurable 

results



Making More of  Web Traffic



Trade is everywhere

Homepage

Banner across the mid-page to 

catch the highly interested 

Service Drive

QR Codes
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A trade market report is included 

in RO’s for vehicles that are 

sought after 

QR codes that link to landing 

pages around your service 

waiting area for low hanging 

leads

Landing page

Page where campaigns 

should be led

SRP / VDP

CTAs while buyer is in the 

journey mindset

AutoBio Report

CTA included in the report

Banner across the mid-page 



Payments changed the game

Budget
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Vehicle Range

Seeing the cars within the budget allows more of your 

inventory to get viewed

Payment Goal

Very easy and configurable process for customers to 

reach their payment certificate establishing 

transparency and trust. 

Shopping Behavior

See the average price of the vehicles they’re viewing as all 

as the type, color, and mileage.

Shopping by payment or calculating their buying power 

easily grows conversions and accelerates deals



Value Watch Results

Subscribers

3000+ New Subscribers
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Reports Sent

7000+ Reports Sent

Viewership

37% Open rate / viewed



All in one place makes it easier
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Dealer Console

Trade Info

Payments Info AutoBio

Video Comms



Questions?



Thank you!
Protomiq.com



protomiq.com
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